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Coconut Glass Development Scene of Ban Noi Community Enterprise Group
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Abstract
This research The objective is to study the coconut development scene of community enterprises. Ban Noi,
Chiang Khan Subdistrict, Chiang Khan District, Loei Province Coconut Kaew Ban Noi is a community enterprise, the
Coconut Kaew Ban Noi Women's Group is the first production group to be gathered from a group of housewives.
Ban Noi, Chiang Khan Subdistrict, Chiang Khan District, Loei Province and was established on June 28, 2011 at 27/2
Moo 4, Chiang Khan Subdistrict. It was established as "Coconut Kaew Ban Noi Women's Community Enterprise by
using quantitative methods. The population used in this study was coconut glass consumers of community

enterprises, with a sample size of 385 people, 15 people in reserve, for a total sample size of 400 people.

Keywords: development scene, coconut glass, community enterprise
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